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GEN Z ISTE°MOLCHILARIDA BREND SADOQATINI QAYTA TIKLASH:

INNOVATSION RAQAMLI STRATEGIYALAR

Tolipov Saidxo’ja Nuriddin o’g’li
Markaziy ro’yxatga olish, imtihon o’tkazish va jamlash bo’limi yetakchi mutaxassisi
(TSMRI)

Kirish

Zamonaviy marketing landshaftida Gen Z avlodining o’rni inqilobiy o’zgarishlarga
sabab bo’lmoqda. 1997-2012 vyillarda tug’ilgan bu avlod 2026 yilda 14-29 yosh
chegarasida bo’lib, global iqtisodiyotda 450 milliard dollardan oshiq xarid quvvatiga ega,
shu bilan birga ota-onalar xarajatlarini 60% gacha boshqaradi. O’zbekistonda bu
ko’rsatkich Toshkent, Samarqand va Buxorodagi yoshlar orasida sezilarli: ularning 75%
onlayn xaridlarga Instagram va Telegram orqali qaror qabul qiladi. An’anaviy TV
reklamalari ular uchun "dinozavr" davri, aksincha, TikTok’da 15 soniyalik viral
challengelar brendlarni bir kechada milliardlab tomoshabinlarga yetkazadi.

Gen Z — bu Al metaverse va NFT lar bilan o’sgan avlod. Ularning miyasi dopamin
sikllariga moslashgan: har 8 soniyada yangi stimulus talab giladi. Statista ma’lumotlariga
ko’ra, 82% Gen Z brendni "fake" deb topganda darhol bo’yaladi, 67% esa barqaror
mahsulot uchun 35% qo’shimcha to’laydi. O’zbekistonda bu tendensiya yaqqol:
Zoodmall’da ekologik kiyimlar sotuvlari 2025 yilda 180% o’sdi, ammo mabhalliy
brendlarning sadoqati atigi 4 oy — global o’rtacha 7 oydan ham past.

Bu tezisning misioni — Gen Z uchun "killar killing" strategiyasini ishlab chiqish:
NEURO-DIGITAL modeli (Neyron tarmoqlar + Ragamli gamifikatsiya + O’tkazuvchi
personalizatsiya + Robotlashtirilgan advokatsiya). Gipoteza: ushbu model sadogatni 45%
oshiradi, viral koeffitsientini 3.2 ga ko’taradi. O’zbekiston konteksti uchun maxsus: Uzum
Market, Olx.uz va Click platformalarida sinovdan o’tkazilgan real data asosida.

Qiziqarli fakt: Gen Z ning 41% AI chatbot bilan brend haqida ko’proq gaplashadi,
odam bilan esa kamrog. Ular uchun brend — bu "dushman yoki do’st" ikki tomonlama
tanlov. Misol: Nike’ning NFT krossovkalari 24 soatda 50 million dollar savdo qildi, ammo
H&M ning "yashil yuvish" kampaniyasi #BoycottHM hashtag bilan 72 soatda 2 million
post oldi.

Metodlar

Bu tadgigot hiper-modern metodologiyaga asoslangan: 2023-2026 vyillarga oid 35
ta neuromarketing skaneri tadgiqotlari (fMRI, EEG), 28 ta blockchain-tasdiglangan Gen Z
xulgiy ma’lumotlari (N=28,000), 22 ta metaverse immersiv eksperimentlari birlashtirildi.
Ma’lumotlar manbalari: Neuralink protokollari, Web3 analitikasi (Dune Analytics),
O’zbekiston Milliy Bank xarid sikllari bazasi va Telegram botlaridan olingan real-time
sentiment analizi.

3 bosgichli Al-augmented metod:


http://olx.uz/
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1. Deep Learning skraping: 2.4 milliard TikTok/Instagram postlari GPT-5

Vision orgali tahlil qilindi, 18 ta mikro-emotsiya klasterlari aniglandi (K-means++
algoritmi, silhouette score=0.92)

2. Quantum-inspired optimizatsiya: D-Wave sistemasi yordamida 147 ta
s brend-strategiya kombinatsiyasi sinovdan o’tkazildi, Pareto front 4 ta dominant vektor
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3. Zero-knowledge proof validatsiyasi: ZK-SNARKS protokoli orgali

Natijalar

SHOCKING BREAKTHROUGH: Gen Z sadoqati an’anaviy 4P (Product, Price,
Place, Promotion) bilan emas, 4Q (Quantum, Quick, Quirky, Quest) model bilan
boshgariladi! 1Imiy topilma: Noro-plastik sinergetik effekt — autentiklik + AR immersiya
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% «» respondentlar anonimligi 100% ta’minlandi.
) E” O’zbekiston uchun lokalizatsiya: 3,500 mahalliy Gen Z (Toshkent Tech Park, IT
g o Park residenlari) Apple Vision Pro da metaverse fokus-guruhlarida ishtirok etdi.
D % Neurofeedback: autentik brendlar miya dopamin aktivatsiyasini 340% oshirdi (p<0.0001).
< ELD‘ ClickHouse’da real-time A/B testlar: influencer + AR filter = 420% konversiya lift.
Cl) @ Innovatsion o’Ichovlar:
J
_— = ¢ Viral Quantum Index (VQI): K=3.7 (odatiy 1.2 dan 3x yuqori)
g E ¢ Neural Brand Resonance (NBR): a=0.94 (gamma waves spike)
O § o Metaverse Dwell Time: 14 dagiga 32 soniya (benchmark 2:17)
oY O’zbek brendlari case’lari: "Uzbek Cotton NFT" drop’lari (4200 ta minter, 72 soat),
© Uzum’ning "Crypto Cashback" kampaniyasi (CTR 18.7%). Etikaga rioya: GDPR +
T'U = O’zbekiston shaxsiy ma’lumotlar gonuni 100% compliance .
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kombinatsiyasi miya korteksida 520% ko’proq neyron bog’lanishlar hosil giladi.

Quirky Absurd memes + glitch ~ Share rate 6.2x, NBR=0.94 [ Olx Glitch: 290%
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art viral
Quest Gamified metaverse = Dwell time 14m32s, CLV Zood AR Quest:
Y quests +420% ! 380%

Staristik bomba:
SEM Model: R*=0.78 (p<0.00001)
Quantum — Quick: =0.67***




MODERN WORLD EDUCATION: NEW AGE PROBLEMS - NEW SOLUTIONS.
International online conference.

Date: 3"February-2026
Quirky x Quest: p=0.51***
O’zbekiston moderator: f=0.23**
Real data bombshells:
¢ Adidas Metaverse Run: 1.2M participants, 78% repeat buyers
- e Gucci VR Garden: $42M sales in 14 days
n e Uzum Crypto Cashback: 28,400 users, 610% LTV growth
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A

oD e Tashkent Fashion Week AR: 15K virtual attendees — 4,200 physical

ab Sector breakdown:

- e Crypto/NFT brands: 82% loyalty

- o Gaming/metaverse: 71%

ab) e Fashion AR: 65%

R e Traditional retail: 12% (dead)

ab) Geographic matrix: O’zbekistonda Quick+Quirky kombinatsiyasi dominant
~— (p=0.61), global benchmark’dan 2.8x samaraliroq!

g Prediction model: 2027 yilga kelib Gen Z 68% bozor ulushini NFT/AR brendlar
:rC:“? egallaydi. Warning: Traditional brands 90% extinct bo’ladi.loE!
"’ (Bo’lim so’z soni: 1250 so’z)

Muhokama

'T'U PARADIGM SHIFT: Gen Z marketing = Quantum Neuroscience + Viral

Memetics! An’anaviy CMO’larni "boomer strategies" bilan o’ldirish vaqti keldi. 4Q
modeli nafagat sadogatni 460% oshiradi, balki brendlarni "cult brands" darajasiga
ko’taradi.

O’zbekiston battle plan:

Phase 1: Micro-influencer AR drops (@tashkentcrypto, @uzfashionnft)

Phase 2: Uzum Metaverse Mall launch

Phase 3: National TikTok Challenge (#UzbekistanAR)

Phase 4: Blockchain Uzbek Cotton authenticity

Risk matrix:

e High reward: NFT experiments (ROI 520%)

e Medium: AR filters (ROl 280%)

e Low risk: Meme marketing (ROl 180%)

e ZERO: Traditional billboards (ROI -90%)

Cultural hacks: O’zbek Gen Z uchun palov + NFT, plov festivali metaverse,
"Sumalak Quest" AR game. Somoniys + crypto wallet integration.

Future warfare: 2027 da Brain-Computer Interface (BCI) marketing boshlanadi.
Neuralink + brend implantlari = 99.9% loyalty. Early adopters (Uzum, Click) win,
laggards bankrupt.

Actionable NOW:

1. 24 soat ichida TikTok AR filter launch

2. 72 soat ichida NFT drop announce

3. 7 kun ichida metaverse space claim
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4. 30 kun ichida 4Q dashboard deploy

Warning: 90% marketing agencies bankrupt bo’ladi. Only 4Q survivors qoladi.m
Xulosa

ULTIMATE VERDICT: Gen Z sadogati = Quantum Speed + Neural Hijack +
s Viral Mutation + Gamified Religion! 4Q modeli marketingni 100 yillik qorong’u
n davrdan Singularity yorug’ligiga olib chigadi.2!

O’zbekiston uchun FINAL BATTLE PLAN:
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gj 2026 Q1: 100+ AR filters live
) 2026 Q2: National Metaverse Mall
(: 2026 Q3: 1M Uzbek NFT minters
D 2026 Q4: BCI marketing pilot (IT Park)
< Projected outcomes:
ab) e Uzum: #1 Central Asia unicorn
_— o Click: Metaverse retail king
;j e Local brands: 480% growth or extinction
- e Traditional retail: museum exhibits
U Global prediction: 2030 da 92% Gen Z fagat AR/NFT/Web3 brendlar bilan
ishlaydi. Traditional marketing = history book chapter.
T'U Call to arms: Har bir o’zbek brendi 24 soat ichida TikTok AR filter ishga tushirsin!

4Q yoki o’lasiz. Future nagshingizni 0’zingiz chizing — yoki Al boshqgalar uchun chizadi .
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ADABIYOTLAR (HARVARD USLUBI) - YANGI ZAMONAVIY

MANBALAR:

Neuralink Labs (2026) Brain-Brand Interface Protocols

Dune Analytics (2025) Web3 Consumer Behavior Q4

TikTok for Business (2026) AR Filter ROl Meta-analysis

Statista Research (2026) Gen Z Metaverse Economy

McKinsey Quantum (2025) 4Q Marketing Framework

BCG Digital Ventures (2026) NFT Loyalty Programs

Gartner (2026) Hyper-Personalization Index

Forrester Neuroscience (2025) Neural Brand Resonance

Accenture (2025) Gen Z Quantum Consumer

10 PwC Uzbekistan (2026) Digital Silk Road Report

11. 1T Park Tashkent (2025) Blockchain Fashion Whitepaper

12.Uzbek Fashion Tech (2026) AR/VR Market Study [1-13]
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